
Indiana Chapter of HIMSS – Sponsorship Policy 

The Indiana Chapter of HIMSS is a 501(c)(6) nonprofit corporation whose mission is to “Lead endeavors in 

Indiana that optimize health engagements and care outcomes through information and technology.”  It serves 

all professionals who believe that health can and should be improved through information and technology. 

The Chapter appreciates sponsors whose financial assistance helps to offset the costs of ongoing operation 

and of specific events.  However, such sponsorship is neither a guarantee nor an endorsement by the Chapter 

or by HIMSS of the company, product, service, or claims made.  Both HIMSS and its chapters strive to maintain 

market-supplier neutrality, providing opportunity for information and education without showing favoritism 

or jeopardizing their status as a nonprofit.  The Chapter does not sell member information of any kind, 

although members and attendees of events may opt-in to sharing their contact information with sponsors. 

There are three primary categories for sponsorship of the Indiana Chapter of HIMSS: 

 Chapter sponsorship – Chapter sponsors receive a graphic of their name and logo on the “Sponsors” 

page of the Chapter website, with a short self-description and a hyperlink to their corporate website.  

They are also eligible for discounts on attending and sponsoring various Chapter activities.  When a 

chapter sponsor signs up or renews, chapter social media will send out a one-time thank-you. 

 Event sponsorship – Specific events may offer a schedule of tiered benefits at various price-points for 

multiple event-sponsors, typically including one or more of: listing on the event website, signage, and 

PowerPoint scroll; exhibit space; complimentary admissions to conference activities; inclusion of one 

promotional piece with conference materials; presentation of a brief company overview at a plenary 

session; presentation at a break-out session in a “market-supplier track” (similar to Special events 

below); and access to contact information of attendees who have opted-in explicitly during 

registration.  When an event sponsor signs up, chapter social media will send out a one-time thank-

you, and the sponsor’s name will be included in ongoing publicity leading up to the event. 

 Special-event sponsorship – Special events may have a featured sponsor who presents educational 

content of general interest in exchange for underwriting the costs of the event, venue, and 

refreshments.  Especially when these sessions will not seek or offer continuing-education credits, 

constraints against “commercial interests” are relaxed somewhat: presentations may feature products 

or services of the sponsor (presenter) as illustration, explanation, or application of existing or coming 

technology for the purposes of advancing the professional knowledge of attendees.  Nonetheless: 

o The presentation must begin with a disclaimer/disclosure of commercial interest; 

o The presentation must be objectively educational, not an “infomercial” or other “sales pitch” 

(although the final slide may indicate how to get further [commercial] information); 

o The presentation must be submitted for review and approval prior to the event. 

An open call for such sponsorship is published as part of the general outreach for an event, and 

submitted proposals are reviewed by a committee to ensure relevance of subject-matter and 

appropriateness of content.  The chapter will exercise good faith in selecting the most suitable 

proposals from the first respondents to fill the available slots for an event.  The sponsor’s name and 

subject matter will be included in all ongoing publicity leading up to each individual event. 
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